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Disclaimer: 

  
This work may not be copied, sold, used as content in any manner or your name 
put on it until you buy sufficient rights to sell it or distribute it as your own from 
us and the authorized reseller/distributer. 
 
Every effort has been made to be accurate in this publication. The publisher does 
not assume any responsibility for errors, omissions or contrary interpretation. 
We do our best to provide the best information on the subject, but just reading 
it does not guarantee success. You will need to apply every step of the process 
in order to get the results you are looking for.  
 
This publication is not intended for use as a source of any legal, medical or 
accounting advice. The information contained in this guide may be subject to 
laws in the United States and other jurisdictions. We suggest carefully reading 
the necessary terms of the services/products used before applying it to any 
activity which is, or may be, regulated. We do not assume any responsibility for 
what you choose to do with this information. Use your own judgment. 
 
Any perceived slight of specific people or organizations, and any resemblance to 
characters living, dead or otherwise, real or fictitious, is purely unintentional.  
 
Some examples of past results are used in this publication; they are intended to 
be for example purposes only and do not guarantee you will get the same 
results. Your results may differ from ours. Your results from the use of this 
information will depend on you, your skills and effort, and other different 
unpredictable factors.  
 
It is important for you to clearly understand that all marketing activities carry the 
possibility of loss of investment for testing purposes. Use this information wisely 
and at your own risk. 
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Introduction: 

  

Welcome to the latest and very easy to apply Media Buying Training Guide, 

designed to take you by the hand and walk you through the process of getting 

the most out of Media Buying on behalf of your business. 

I’m so excited to have you here, and I know this will be very helpful for you. 

This excellent and exclusive training will take you by the hand and show you 

step-by-step, topic by topic, and tool by tool what you really need to know in 

order to dominate Media Buying the easiest way possible, using the most 

effective tools and in the shortest time ever. 

This is exactly what you are going to learn: 

In Chapter I: You will learn what Media Buying and Banner Advertising is all 

about; we will give you the easiest definition for it, so you can have an easy, but 

correct and very clear knoweldge of this extremely powerful advertising 

approach. 

In Chapter II: You will learn why you should definitely use Media Buying for your 

business. You will learn about some of its amazing benefits, as well as several 

shocking facts that will make you decide to start using it right away. 

In Chapter III You will learn about the Top 10 Media Buying Websites you can use 

to start enjoying this amazing advertising strategy. These are several services 

dedicated to help you get the most out of Media Buying. 

In Chapter IV: You will watch our over-the-shoulder method on Setting up a 

Profitable Media Buying Campaign from Start to Finish. We will cover topics like: 

Understanding your Business, Understanding your Target Audience, Finding 
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Websites to Advertise on, Creating Media Buying Ads, Creating the Landing Page 

for Advertisement , Setting up your first Media Buying Ad Campaign, Tracking 

your Ad Campaigns and Testing, Optimizing and Scaling. 

In Chapter V: You will learn the 10 do’s you must follow for successful media 

buying campaigns. These are specific things you should remember to use or 

practice so you can succeed. 

In Chapter VI: You will learn the 10 warnings you should be aware of on Media 

Buying. Miss them and be prepared to be disappointed in your Marketing 

Efforts. 

In Chapter VII: You will get the chance to look at several shocking Media Buying 

Case Studies. These are actual examples we have taken from the internet to 

show you how Media Buying actually works for other businesses so that you can 

have complete confidence in your ability to achieve your own business success 

story with it. 

In Chapter VIII: You will learn how to use Media Buying as an Internet Marketer 

in order to make money online. Strategies that you can apply and definitely see 

great results in your Internet Marketing efforts. These Strategies have been 

used by experienced internet marketers obtaining awesome results. 

Well, it’s time to dominate Media Buying, fellows. I know you will love this 

training a lot. 

To Your Success, 

Dr. Bryan Stoker 
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Chapter I: What is Media 

Buying/Banner Advertising all 

about? 

Media buying is the business 

of purchasing advertising 

space and time on web, TV, 

radio or other digital media to 

run ads and reach customers. 

It helps businesses to get 

targeted traffic on their 

website. 

But before buying online 

advertisements, there is a phase prior to that which is called “Media Planning”. 

It assists you to examine your competition and webpages where you are looking 

for buying the ad space.   

Media Planning also helps you create landing pages, banners and placing ads for 

the ultimate organization. It becomes quite convenient for business owners to 

get the best results for their efforts. 

Brands and agencies want to boost their brand awareness, increase sales, 

reduce time consumption in buying cycles, and give more time to analyze, learn 

and optimize performance in order to build an elegant media decision. 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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Media Buying is paid advertising media that varies from “earned” or “owned” 

media. By keeping a budget in mind, the very first step in media buying is that 

you need to determine when and where your ads should appear.  

Media Buying comes in different formats, such as banner ads, text ads and video 

ads. You can buy media from Facebook, MSN, Twitter and many more places. So 

discover and target the audience you are seeking and choose a time slot when 

your ad will be displayed online to get the best results.  

 Important Things You Need To Keep In Mind 

Media Buying is the best online visual advertising method to analyze your ROI. It 

is generally done on a CPM (Cost-Per-Mile) basis. You need to keep in mind the 

following points to build successful media buying strategies: 

1. Why: Why do you want to use Media Buying and what are you attempting 

to accomplish, such as:  increase sales, improve ROI and brand awareness, 

building a community, expand your reach, and many more 

2.  Who: Your audience is whom you want to target and attract to visit your 

website. You can define audiences by targeting them per their 

demographic such as:  age, gender, interest and profession, etc. You can 

also take advantage of geographical targeting to target them according 

to their locations.  

3. Where: Where can you look for your potential customers, which websites 

do they visit and where can you advertise to get them? You need to find 

websites related to your niche where your audience visits and advertise 

your campaign on those to get more and more visitors. 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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4. For how long: You have to set the time span when you want to run your 

ad on a particular website. To do this, you need to analyze the particular 

time frame when your targeted audience can be easily reached. 

5. What is the Budget: How much money can you spend on your Media 

Buying campaign? Defining the cost will help you manage your complete 

campaign expenses easily. You can start advertising with less than $50, 

and you can spend as much as you want.  

6. Type of Media Buying: Which type of Media Buying method are you going 

to use in your marketing strategy?  

7. Use tracking: What are your tangible goals, such as:  what is your ROI, 

how many sales and clicks you received, how many new followers you 

get, etc? You need to analyze your Media Buying campaign to know about 

your ROI, sales and followers. 

 How Does Media Buying Work? 

Media Buying is one of the most consistent and definitive traffic sources to 

achieve long term goals by buying ad space on those websites which recognize 

your needs and serve ads to the relevant audiences. (4:02) 

Here are three types of media buying methods, you can choose the suitable one 

according to your business: 

Direct Buy:  Direct Buying is good for Small businesses and starters. You can 

directly buy the ad space by dealing with the owner. It is affordable and helps 

you to build relations with the site owner. 

Setting up your own Media Buying Campaign is easy. You can go for a direct 

media buying strategy with particular website owners related to your niche to 

get huge traffic from other webpages.  

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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Intermediate Buy: Intermediate Buying is good for beginners and established 

businesses. Here small networks work to bring together publishers and 

advertisers. Small businesses can acquire the ad space on the basis of fixed 

monthly payments, CPM based and CPC. 

It is a 100% self-serve platform. Some Intermediate agencies are AdOnion.com, 

BuySellAds, exoclick, MEC Global and many more. 

Network Buy:  Network Buying allows you to buy media space that covers 

thousands of distant websites. By doing this, your chances for success increase 

many fold. But, it can also hamper your business if you do not have accurate 

numbers. 

With a Network buy, you get a more favorable ROI than an Intermediate Buy or 

Direct Buy. You need to be sure that you own an “out-clause”, and always run 

even delivery because traffic comes intensely and energetically.  

 Where to Book Ad Space: 

Media Buying is the strategy of running your ads on different websites to get 

targeted traffic. You can segment those websites according to their reach and 

interest. You can take advantage of Media Buying Agencies which provide media 

buying services to help businesses. 

These services will save you time and money. You can check out BuyAds, 

BuySellAds, Burst Media, Valueclick, Google Ad Network, and many more. Using 

Google Ad Network assists you to advertise your ad on some highly visited 

webpages.  
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 Interactive Media Ad Agency:  

Media Buyers are the people who work for Media Ad Agencies. These Media 

Buyers deliver complete services to your Media Buying strategies. They assist 

you in designing banner ads, choosing the websites to buy, serving the ads, and 

analyzing your results. 

 Networks and Exchanges:  

Advertising your campaign with networks can connect your business with many 

small and big websites. The networks market their affiliate websites ad space to 

sell on CPM (Cost-Per-Mile), CPC (Cost-Per-Click), and CPA (Cost-Per-Action) 

basis. 

Google, Yahoo, AOL and Microsoft have their own set of policies. There are 

millions of other websites such as CPX Interactive, ValueClick, BrustMedia and 

AdBrite. Many businesses take advantage of multiple websites for their ads to 

generate more revenue. 

 Social Media:  

The audience is more active on social media (Facebook, Twitter and Foursquare 

and many more), so by not being active on it, you are losing a lot of traffic. You 

can incorporate Social Media into your Media Buying campaign to increase 

conversions.  

Buying ads on social media can also help to you to get success. You have to 

focus on Objectives, Ad Placements, Ad Types, Targeting Options, Data & 

Insights, Measurement, and budget. With Social Media you can target a huge 

audience according to their interest, demographics and geographical location. 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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Chapter II: Why should you 

definitely use Media Buying 

for your business? 

Media buying is the purchasing of 

advertising space over various websites. 

This space is sold according to the size 

and budget of the marketer for the 

product that needs to be advertised. 

Online media buying allows the marketers 

to promote their product worldwide and 

expand their customer base. 

There are several benefits to media 

buying that are mentioned below: 

          Improves Efficiency 

Media buying helps marketers increase the benefits and efficiency of their 

campaigns by thorough and efficient market research. It also helps increase 

efficiency by removing layers of contacts that many marketers have to face 

while pursuing any campaign. 

Media buying provides you the access to a vast amount of inventory over the 

internet. Furthermore, it streamlines the process, which saves you time and 

allows the marketer to focus on other important functions. 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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Media buying campaigns help improve efficiency by handling all the tasks of 

advertising and providing it with the correct place and targeted audiences. As a 

result, attaining goals becomes easy. 

          Cost Effective 

Media buying campaigns are cost effective because the media buyers can 

become active members of a marketing team of a company. Choosing a media 

buyer is beneficial because they will handle deadlines while ensuring the 

benefits for the business. 

It is a cost effective process as compared to hiring a full time advertising 

manager because media buyers are only paid for the efforts that they make. The 

media buying campaigns remove the middleman which leaves more budget for 

the actual expenditure. 

Ultimately, businesses can have additional opportunities to make better use of 

their financial resources and facilitate growth and development in the long run. 

          Performance Gains 

Media buying campaigns increase the performance of the marketer from that 

particular ad. As advertisers receive the feedback of the audiences, it becomes 

convenient to evaluate the ins and outs of his campaign. 

The feedback and comments helps to improve the product, which leads to 

overall success. The advertisers focus on utilizing this data for their benefit and 

improve the outcome. 

With this benefit, marketers have a chance to test more, test faster and scale the 

complete process very well. This helps in monitoring ad performance and they 

can make relevant adjustments to it. 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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          Time Saving 

Online Media buying campaigns are a time saving process because it doesn’t 

require much time needed in other media buying processes. In this, the marketer 

does not need to track the performance of the ad on a daily basis. 

In the early stages, the process of buying impressions was time consuming.  It 

took time for purchasing the guaranteed impressions from the publishers. But 

now, with online media buying, the buyer can get the required impressions and 

get their campaigns to market at the same time. 

The ad space gets auctioned to the highest bidder which saves time because the 

bidding process takes place online. Consequently, they are able to use this time 

in a better and well-planned manner. 

          Enhances level of Expertise 

In media buying campaigns, marketers use highly knowledgeable specialists that 

are familiar with all the aspects of online media buying campaigns. 

No persons other than the marketer himself and internal marketing team can 

understand the company’s customers, market and industry easily. In house 

advertisers have the benefit of having customer knowledge and products to run 

high performing campaigns. 

Media buying campaigns always include the experts who know the media 

market. These experts have industrial knowledge which helps ensure that a 

particular media owner offers a good short term or long term deal to them. 
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          Brand Enhancement 

With a proper media buying campaign, businesses have a chance to build up 

their brand because they have a chance to expand their customer base with less 

efforts on their end. 

By getting in touch with higher numbers of customers, brand value gets 

increased as more and more people get in the company’s touch point. It helps 

them to know the company in a better way. 

Ultimately, with an extra emphasis being placed on how to attract more 

customers, the company slowly moves towards giving the best quality products 

and services, and so, it adds to its brand building process. 

          Higher ROI 

Return on Investment (ROI) is the most common aspect that needs to be kept in 

mind. It is a performance measure which is used to evaluate the efficiency of the 

investment or the number of investments. 

In media buying, the RTB (Real Time Bidding) helps gain the perfect ad space. As 

targeted customers load the page, and in that duration, ad space is provided to 

the highest bidder. This process takes less than a second.  

The higher the RTB, the higher the ROI will be. Using RTB, your return on 

investment increases as the marketer can experience the drastic enhancements 

in click through rates and the conversion rate. 

          Hyper-Focused Audience 

Making the ad customer centric can get you the required traffic, because the ad 

is placed on the relevant site which brings the targeted audience to your ad. The 
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most powerful benefit of media buying is that you can place your ad at the 

relevant location which targets the correct audience.  

This helps in showcasing the product to the correct people who are already 

interested in purchasing your services or products. Media buying campaigns help 

your ad to be focused on highlighting your product correctly to the browsing 

audience. 

By effectively highlighting the product, it becomes quite easy for businesses to 

make their product reach customers easily. Ultimately, you'll have better 

chances of beating your competitors with less efforts. 

          Add good quality score 

Quality score plays a vital role in determining your Ad rank in search engines. 

This determines the position of your ad appearance in the search engine, which 

in return specifies the amount of exposure and clicks your ad will receive. 

Quality score is important for determining PPC of an ad. The number of clicks 

you receive for your ad determines your quality score, this helps you pay the 

website owner on whose site your product is being advertised. 

Every click on your ad will make you pay the site owner and will benefit you by 

increasing your sales and rank in searches. As a result, it becomes very helpful 

for business owners to increase their sales and profit margins. 

          Enhanced Customer reach 

Media buying can increase a company’s reach towards its customers and gain 

more exposure through advertisements. This will increase the customers 

approach towards the advertisement resulting in increased sales.  

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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Online media buying campaigns help the marketer to pace with the smart 

consumer who can make purchases at any time of the day. It helps increase the 

chances of reaching customers with fresh challenges to increase your sales. 

For this, it is vital to integrate all the media buying choices to increase the 

customer reach. This integrating of choices provides greater value to the 

customer and opportunities to reach them. 

From the above mentioned pointers, we can conclude that media buying 

campaigns help marketers advertise their products and services easily on other 

sites. 

This helps get unlimited traffic potential and enhances the marketing of a 

product just by buying more and more ad spaces. The traffic generated would 

help increase the sales and profit for the marketer.  

 Eye Opening Facts 

72% of publishers and 85% of online 

advertisers are now using programmatic 

ad-buying technologies. (Source) 

 

 Online display advertising (banner ads, re-

marketing & re-targeting) will capture the 

next biggest share of the online spend at 

about 34% of total online spend and about 

10% of the total marketing budget. (Source) 

Marketers are forecasted to spend $27.6 

billion on display advertising by 2016. 
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(Source) 

 Expert media buyers with good 

relationships with media outlets are able to 

negotiate and reduce advertising rates 

sometimes by as much as 50%. (Source) 

Programmatic buying is boosting the pace 

of the expansion of display advertising, 

now the fastest growing segment of online 

advertising. With display advertising 

growing at 21% a year, it’s expected to hit 

$74.4 billion in 2016. (Source) 

 

 80% of marketers would buy more if there 

were greater emphasis on quality of 

viewable impressions. (Source) 

US interactive display media will grow from 

$12.7 billion in 2012 to $28 billion in 2017, 

that's an average annual rate increase of 

17%. (Source) 

 

 By 2016, RTB will make up 27% of all U.S. 

display ad spending. (Source) 

70% of media buyers are already doing 

some programmatic trading. (Source) 

 

 35% of media buyers claimed that the 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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likelihood of replacing direct relationship 

with programmatic buying was high, while 

34% said it depended on its success. 

(Source) 

The average Click-Through-Rate of display 

ads is 0.1% (Source) 

 

 The average person is served more than 

1,700 banner ads per month. (Source) 

Media Cost is decreased by 68% with 

Programmatic Buying. (Source) 

 

 Years of negotiating experience allow 

media buyers to devote more than 80% of 

your advertisement budget to space or 

airtime. (Source) 

Through competitive pricing tactics Media 

Buyers can gain twice the number of 

impressions for 60-70% of the cost. (Source) 
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Chapter III: Top 10 Media 

Buying Websites. 

In this chapter, you will get a list of major online media buying networks. 

Businesses and Marketers are always looking to buy web advertising space to 

get more traffic and sales on their websites. 

These media buying networks permit advertisers and publishers to connect with 

those customers they want to target. Some of these Ad Networks offer 

completely featured analytics to analyze their business results. 

Sparcmedia 

Sparcmedia was 

established in 2004 as a 

performance focused 

online advertiser. The 

company identified rapid 

changes in programmatic 

media buying and was revamped accordingly to grow as a major media buying 

service provider. 

Sparcmedia’s basic aim is to provide a human touch to programmatic media 

buying advertising technology. It is determined, and deals in automatic media 

buying across display, mobile, social, video and rich media. 

An experienced team amalgamated with technology to get advertising success, 

its services are Programmatic Media Buying, Rich Media Engagement, Data-

Fueled Media Buying and White Label Trading Desk. 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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It enables branding to engage your potential audience, prospecting to maximize 

the results, sales and ROI.  

Chitika 

Chitika, the online 

advertising network was 

established in 2003 at 

Westborough. Chitika works 

on your media planning and 

buying strategy to display ads to your audience when and where they like to 

perceive them to make your campaign more valuable. It has four billion 

strategically targeted ads per month and 350,000+ quality publishers.  

Advertisers can reach your customers locally. If you are publisher, you can 

maximize your revenue with Chitika. You can choose the ad type relevant to 

your website. Chitika collects data on the basis of Ad impressions. These ad 

impressions are generated when a visitor visits a page running with Chitika ad 

code.  

All the data (such as referrer, Web browser, operating system, ad impression) is 

collected and analyzed statistically to obtain an illustrative sample.  

Chitika top rank advertising partners are Yahoo, SuperMedia and HomeAdvisor. 

This website also assists your business with proper targeting and optimizing 

techniques to grasp the power of programmatic buying to serve correct ad and 

accurate times. 
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BuySellAds 

BuySellAds is a great 

option for top-level 

content creators to 

monetize their brand. It 

offers a solitary solution 

to expand the reach and fan base of marketers and businesses. The network has 

more than 12,000 advertisers and over 1,500 publishers. It is on-demand, 

scalable, creative and relevant.  

If you are an advertiser, you'll get the best results for automated media buying 

strategy and a single point of contact with hundreds of publishers with 

transparent pricing. BuySellAds assists you in Real-Time Performance tracking, 

targeting, analytics, and reporting that improve your ROI. It delivers 6 billion ad 

impressions per month.  

If you are a publisher, you can sell more by having complete command over your 

list. Publishers get paid for the potential audience and new customers they 

build.  

You can have complete control over what and where will the ad run. You can 

also build relationships with advertisers by self-serving, to add benefit in your in 

house team with fully transparent analytics. 

To know more about the Top 10 Media Buying Websites, 
please click here 
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Chapter IV: Setting up a 

Profitable Media Buying 

Campaign from Start to 

Finish. 

Setting up a Profitable Media Buying Campaign is absolutely simple. We will now 

walk you through the process of creating one from start to finish, as well as give 

you some really important advice in the process. 

The steps we will cover are: 

Step 1: Understanding your Business 

Step 2: Understanding your Target Audience 

Step 3: Finding Websites to Advertise on 

Step 4: Creating Media Buying Ads 

Step 5: Creating the Landing Page for Advertisements 

Step 6: Setting up your first Media Buying Ad Campaign 

Step 7: Tracking your Ad Campaigns 

Step 8: Testing, Optimizing and Scaling 

 

To know more about Setting up a Profitable Media 
Buying Campaign from Start to Finish, please. click here 
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Chapter V: 10 do’s you must 

follow for successful Media 

Buying Campaigns 

          Campaign Planning 

For every media buying campaign, there is a phase prior to launch called 

media planning. This includes analyzing your numbers, competitors and 

the site on which you have to buy ad space.  

It also involves making banners, landing pages, tracking links and placing 

pixels for the final configuration of your campaign. The process of 

choosing the site for your advertisement falls under Campaign planning. 

The most common and straight forward way to approach a site is to just 

narrow down to all the domains that meet your campaign criteria and 

target those sites for ads. 

          Target the audience 

Audience plays an important role in increasing and decreasing sales. You 

have to target the audience in order to get the correct sales. Successful 

targeting is the key to success. 

From your past experiences and customer feedback, always try to judge 

what they require and make your advertisement accordingly, so that large 

numbers of audience gets targeted. 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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A great advertisement spend is determined by the audience it generates 

for you. Media buying campaigns can only be successful when it draws a 

huge group in favor of your product. 

For getting good audiences, you must choose the site which has the 

highest traffic on it. By doing so, your activities are directed in the right 

direction. 

          Define your goals and expectations 

For succeeding through media buying campaigns, you must be dedicated 

to attaining your goal right from the beginning. The success of any 

campaign depends on the goals and expectations delivered from the 

product.  

The primary objective can have a huge impact on the texture and 

composition of your campaign. If the goal is to generate financial 

resources, you don’t need to worry about the initial expenditure. 

If you have to attract a larger audience, then you have to advertise your 

product with larger appeal or have to create a good media buying 

campaign. This can prove to be crucial for the success of your campaign.  

          Be consistent 

Consistency holds the key to success. Some advertisers think of changing 

the tagline, color or even mix up their new campaigns in the advertisement 

to make it more attractive. It can backfire at times, too. 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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Be consistent with your advertisement’s basics so that consumers can 

recognize your brand from one advertisement to the next. Being 

consistent doesn’t mean that you have to keep repeating the same layout 

again and again. 

It simply highlights the fact that you should be able to stand on your 

expectations. The point of consistency doesn’t mean killing creativity from 

your advertisement. 

          Find benefits 

People don’t buy products- they buy the benefits that accrue from it. 

Before deciding your campaign, you must see what benefits your product 

offers them, as well as for your brand building.  

Your advertising will always succeed if it has the benefits that customers 

are expecting. By using a media buying campaign, you can benefit by 

attracting a large audience by providing them a solution for their problem. 

You can provide benefits to your customer such as the product saves time 

and makes their life easier, which will attract customers to your product. 

Ultimately, you are giving them what they are looking for. 

To know more about the 10 do’s you must follow for 
successful Media Buying Campaigns, please click here 
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Chapter VI: 10 warnings you 

should be aware of 

          Budgeting without data 

During a media buying campaign, the budget shouldn’t be decided without 

the data you want to post on an ad. Budget for the ad should be decided 

according to the size of the ad space you are buying on the site. 

The budget of the ad depends on the time the ad will be displayed on the 

website. It also depends on the number of pages on the website it is being 

displayed on. 

Marketers should not create the budget without working on the above 

factors because the ad space provider can charge you more for the lesser 

data. If overlooked, it can prove to be a critical area. 

          Overlooking Call to action 

The call to action serves as the most important point when it comes down 

to getting customers attention for your products or services. Each and 

every business has to give importance to the call to action. 

With so many points to be kept in mind, many business owners forget to 

add an attractive call to action on their websites. It proves to be quite fatal 

when the results appear for their efforts. 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
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Therefore, it is suggested that businesses should place a good call to 

action on their website. It should also be noted that it can be included at 

more than one place on the website. 

          Being repetitive 

Being repetitive can surely be a red signal for your website. Don’t use the 

same ad every time.  It decreases customer attraction to the ad. Be 

creative and imaginative. Unique ads will attract more customers to your 

product. 

Use should not stick to the same type of advertising for every product 

because it would seem like you are promoting the same product. Also, 

being creative doesn’t mean that you should not promote your brand. 

Your brand should be carried forward in the same manner as it used to be. 

This would make your brand familiar to the customers. 

          Effective Website Targeting 

Before doing a media buy, you must decide who your targeted audience is 

and choose your site according to it. For instance, if your targeted 

audience is younger people, then you must select the site which is being 

most visited by younger people. 

To know more about the 10 warnings you should be 
aware of, please click here 
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Chapter VII: Shocking Media 

Buying 

Case 

Studies. 

RANGEmaster 

RANGEmaster is the 

best cooker appliance 

manufacturer in Britain and famous for their style and functionality.  

The aim of RANGEmaster was to increase their brand awareness and expand 

their new customers reach and retarget their existing audience. 

RANGEmaster incorporated with TCS Media to increase digital activity and make 

the best use of RTB for laser targeting their audience and to reduce waste.  

As a result, it observed that there was quality traffic driven to its website. It also 

observed a great reduction in its cost per visit to its page. It also saw an increase 

of 82% in visitors on its 

website. 

SAXOPRINT 

SAXOPRINT is one of 

the biggest online 

print houses in Europe. 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
http://www.rangemaster.co.uk/
http://www.saxoprint.co.uk/
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It was started in 1991 as a local printing business.  

The aim of SAXOPRINT was to lift their brand awareness in the UK market, 

establish themselves in Creative Sectors and Marketing and build their 

acquisitions of fresh potential customers. 

SAXOPRINT came together with Mediareach to formulate an integrated media 

buying campaign that mainly focused on PR, Media Planning and Buying, 

Sponsorships and events.  

SAXOPRINT achieved 318, 700 inserts in printed media; a total of 1,080,000 

reached via event, award and festival sponsorships; they extended their reach to 

625,000 at the London Design Festival through website banners and official 

show guides; they got 451,000 impressions with social media, postcards and 

unique visitors and 

newsletters.  

Hotels.com 

Hotels.com is a leading 

provider of online and 

offline hotel room 

booking and 

accommodations. It 

aimed to re-launch the brand and wanted the help of a partner with a properly 

designed campaign, planning buying optimization and tools for measurement 

for finding out customer level of awareness. 

To know more about Shocking Media Buying Case 
Studies, please click here 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
http://www.hotels.com/
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Chapter VIII: Media Buying 

for Internet Marketers - 

Making Money Online 

There are many ways to make money online. And the wonderful thing about 

Media Buying is that you can use it to make money with each and every one of 

those ways. 

Media Buying is one of the most flexible ways to make money online. One of the 

most common problems we as marketers face when working with the majority 

of the Paid Advertising Networks out there, is that they have so many rules that 

we don’t have the time to know and understand every one of them. They just 

disapprove our ad, or even our account before knowing the reason why we got 

banned. 

That won’t happen with Media Buying. Because you will be dealing with the 

publisher directly. He just needs to check your ad and website, and he will 

approve it in 24 hours max. I myself have not gotten disapproved for any ad 

using buysellads.com and I have had great traffic coming from it. 

Media Buying has huge potential for money making.  

To know more about Media Buying for Internet 
Marketers, please click here 
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Conclusion: 

We’re thrilled that you 

have chosen to take 

advantage of our 

training guide, and we 

wish you amazing 

success. And in order 

to take your Media 

Buying even farther, we invite you to get the most out of it by getting access to 

our Live Video Training clicking here. 

Thanks so much for the time you have dedicated to learning how to get the 

most advantages from Media Buying. 

Media Buying has come to stay in the market forever. 

To Your Success, 

Dr. Bryan Stoker 
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Top Media Buying 
Resources 
Media Buying Videos 

 https://www.youtube.com/watch?v=xxU0SIxKlNE 
 https://www.youtube.com/watch?v=3qQANz6f-R4  

Media Buying Tools 

 http://www.mediabuyingsumo.co/5-media-buying-tools/ 
 http://www.wdfm.com/publish/media_buying/  

Media Buying Training Courses 

 http://www.iab.net/events_training/seminar/3341329 
 http://www.mediabuyingacademy.com/  

Media Buying Blogs 

 http://www.capitolmediasolutions.com/blog/media-buying-blogs-media-strategists-read/ 
 https://casalemedia.wordpress.com/category/media-buying-planning/  

Media Buying Forums 

 http://www.thefastlaneforum.com/community/threads/online-media-buying-resource-thread.43885/ 
 http://www.affiliatefix.com/forums/media-buying.24/ 

Media Buying Affiliate Programs 

 http://www.amazon.com/s/ref=nb_sb_noss_1?url=search-alias%3Daps&field-keywords=media+buying 
 https://www.jvzoo.com/products?csrf_protected=0a4d0d855b9864bd832a47bf8dbffa8a&terms=media+buying&cat=&s

ubcat=  

Media Buying Demographics 

 http://www.exactdrive.com/demographic-targeting-using-age-and-gender-data 
 http://www.alexa.com 

Media Buying Webinars 

 http://www.paragonmedia.com/media-planning-buying-webinars/ 
 https://www.youtube.com/watch?v=HKhte1faOoA 

Media Buying Infographics 

 http://www.ana.net/miccontent/show/id/info-2014-ana-forrester-media-buying-evolution-challenges-marketers 
 https://www.thinkwithgoogle.com/infographics/programmatic-the-evolution-of-media-buying.html  

Media Buying Case Studies 

 http://www.fellowsmedia.com/case-studies-media-buying 
 http://www.totalmedia.co.uk/our-work/case-studies/  

Media Buying Facts 

 http://mediabuyerassociation.com/media-buyer-facts/  

 http://sales.linkedin.com/blog/sales-strategy-23-facts-about-buyers-and-purchasing/  
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http://www.mediabuyingacademy.com/
http://www.capitolmediasolutions.com/blog/media-buying-blogs-media-strategists-read/
https://casalemedia.wordpress.com/category/media-buying-planning/
http://www.thefastlaneforum.com/community/threads/online-media-buying-resource-thread.43885/
http://www.affiliatefix.com/forums/media-buying.24/
http://www.amazon.com/s/ref=nb_sb_noss_1?url=search-alias%3Daps&field-keywords=media+buying
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Limited Special Offer for You: 
Urgent: In order to activate the missing parts of the report, 

please check the offer below 

 
Click Here to Download Your Exclusive Training!  
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BONUS SECTION 

The Most Powerful And Reliable 

Way To Make Money Online 

Making serious reliable income on the Internet 

requires building a list of people interested in 

your topic and actually looking for solutions in 

your niche. Once you have your list, you can 

make new offers and announcements at any 

time and literally make money overnight. You 

can (and should) also provide additional useful 

information (for example., how to get better 

usage and performance from products they 

have already purchased from you). 

To build your responsive “Buyers” list is simple in concept. First, you need targeted traffic 

... in other words lots of people looking for what you are selling. Next, you need a way to 

service thousands of people automatically when they join your list. And finally, you need to 

take care of your subscribers so they will trust you and continue as loyal subscribers.  

STEP 1: How To Get Targeted Traffic: 

There are hundreds ... if not thousands ... of ways to get traffic and build your list. Many 

techniques will build your list, but many will not be targeted to get people interested in your 

specific niche; you need to avoid those techniques.  

Instead, focus on techniques that target the audience you want to reach. This free report 

and video explains all about list building, and you can get over 100 free techniques to build 

your list with targeted customers using the online form if you wish. You will also get a free 

downloadable copy of the complete free report, List Building Made Easy.  

STEP 2:  How To Pick The Best Autoresponder For You 

To maintain and service your list, you will need a low-cost, professional-quality 

autoresponder. The free report above briefly discusses autoresponders, and you get all 

the details you need to pick the best autoresponder to meet your needs from this web 

page. 

STEP 3:  Keeping Your Subscribers Happy and Loyal 

Building a list is a job that is never finished. You will want to continue building, and the best 

way to do it is to set up a system that automatically and continually adds more to your 

subscribers. However, keeping people on your list is just as important as getting them on 

your list. This free report and video explains how you can take care of your subscribers 

http://rbstoker.lspublish.hop.clickbank.net/?p=87
http://autopilot101.com/leadscience/List_Building_Report.htm?lspublish
http://autopilot101.com/leadscience/List_Building_Report.htm?lspublish
http://lcp.trwv.net/lcp/rbstoker/plrlistbuilding/53714
http://lifestylepublishing.com/autoresponder.htm
http://lspublish.rbstoker.hop.clickbank.net/
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and keep their loyalty. The more they believe in you, your company, your products, and 

the better you build the relationship, the more responsive (and profitable) your list will be.  

 

Finally, you should consider following my Facebook fan page on list building to stay up to 

date on new and innovative ways to build your list. You can access it here:  

https://www.facebook.com/LeadsAndListBuilding/ 
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